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INTRODUCTIONOFTHEDEPARTMENTOFCOMMERCE 

Commerce is the whole system of an economy that constitutes an environment for business. The subject 

kept many students at the top of their lives and as successful persons. 

 

The Department of Commerce of TTWRDC Girls, Dammapeta was established in2017withB.Com 

General & Computer Applications. 

 

This department always strives hard for academic excellence. As a part of its academic plan, it invites 

eminent faculty from different places to give extensive knowledge in selected topics. 

 

The Commerce Department creates a stimulating environment for the academic growth of its students. 

The faculty members are known for their expertise in HR, finance and organization behavior and impart 

practicalknowledgeonthesubjects.Talks,paper&computerpresentation, fieldtrips are organized regularly to 

enhance the skills of the students. 

VISIONANDMISSION 
 

 

VISION MISSION 

 

 Commitment to pursue 

excellence by imparting 

contemporaryeducationtothe 

students of the agency area. 

 

 To excel in teaching and 

researchthroughcreativity 

and productivity. 

 

 Providing them opportunity 

forallrounddevelopmentby 

bringing out their hidden 

potentialities. 

 

 To inculcate competitive 

spiritamongstudentswitha 

global vision. 



AimsandObjectivesoftheCommerceDepartment: 

Inordertofulfillitsstatedvision,missionandmottothecollegeiscommittedto: 

 

Academic excellence: Prime objective ofthe Commerce Department isto enable eachand everystudent to 

facetheallkindofchallengeswithnationalandgloballevelthrougheffectiveteachingand learning process of the 

curricular and co-curricular aspects. 

 

ProfessionalExcellence: The College motivates molds and prepares the students for positions of leadership 

inbusinessorganizationsatthelocal, nationaland internationallevels.Thecapacitybuildingofourgraduates 

toassumeproductiverolesareemphasizedduringtheirstayinthecollegeandtoinculcatethehabit oflifelong 

learning. The ultimate objective is to produce commerce graduates who possess the skills, problem solving 

tools and professionalism essential for being successful. 

HolisticDevelopment:Providesplatformtothestudentsofsearchingtheir hiddentalentandutilizeit toface the 

global challenges. 

ResearchView:DevelopEntrepreneurship andResearchViewthroughInnovativeandhealthypractices. 

 

Adoption and Promotion of Knowledge: To achieve innovations in teaching-learning, research and 

extension activities to realize national goals, including the adoption and promotion of knowledge output for 

human development. 



SWOCanalysisofthedepartment. 

 

Strengths: 

 
 Representing 1/3rdofthe student strength of the college 

 Getting Good Academic Result. 

 Active participation of Staff & students in all the activities of the institution 

 Commerceclubtrainsthestudentsinpracticalactivitiesrelatedtotradeand commerce. 

 Entrepreneurship Club trains the students in starting up new businesses & to come with innovative 

ideas by showing different examples of women entrepreneurs. 

 

 

Weaknesses: 

 
 BeingaResidentialinstitutionnotabletoattendregularinternshipsbystudentsunder companies. 

 Few Girl student dropouts are there due to early marriages. 

 

 

Opportunities: 

 The students in this department are encouraged to write the competitive exams like banking sector, 

SSC, RRC, Accounts Officer. 

 AllthestudentsareinformedthejobnotificationsthroughdepartmentalnoticeboardandthroughCGC team 

regularly according to their eligibility. 

 Beingthestudentsaregettingtraining inEntrepreneurshiptheyarehavingopportunitiestocomewith 

theinnovativeideaswhereTRIBALWELFARESOCIETYisreadytoprovidefundsforthebestideas. 

 

Challenges: 

 
 Generationofresourcesforupgradationofinfrastructure. 

 Keepingpacewiththerapidchangesinhigher education 

 Beingupdatedwithregularbusinessideasforstart-up
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